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Los Consumidores estan obteniendo diferente valor en cada
punto de contacto: estan deconstruyendo el proceso de compra
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El imperativo de negocio es servir a los clientes como una unica
brand, independiente del canal, punto de contacto o dispositivo
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En IBM, lo denominamos Smarter Commerce

? Smarter Commerce esuna ¢

| . . . Le ayuda a mejorar la

- estrategia que ubica al |

L . compra, mercadeo, venta
' cliente en el centro de sus |

| . . .y servicio de su oferta
. operaciones de negocio :

? Le permite

. incrementar margen,

' mejores

oportunidades y
nuevas ventas

. O O * Incrementa eficiencia e
| Sincroniza la cadena de | |dent|f|c:';\
 valor para obtener oportunldad.es en cada
.. mejores resultados / estado fjel ciclo de
N O " comercio.
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Smarter Commerce ayuda a transformar
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cada fase del ciclo de comercio

/
Buy

Drive intelligent,
adaptive and
optimized
extended supply
chains based on
customer demand

/

Service
Anticipate
behavior and
deliver flawless
customer service
across all
channels

_/

Insight

sRER
“

Buy

Sourcing, controlling
and procurement of
goods and services
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Servicing
customer needs <

// . H“ customer interactions |

| I ..'I
mer /
AN
acrossall
‘ interaction
0’ channels

n l
. . .
Q‘.. Strategy

™~
S,
Market
Targeted and !
personalized \
marketing across all
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Sell

Selling and fulfillment
of products and
services across

all channels

/
Market

Create
personalized and
relevant offers
with unified cross-
channel marketing

/

/

Sell
Enable
customers and
partners to
buy any offer
from any supplier
across any
channel

/
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